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Background and methodology

Ipsos Reid was commissioned to conduct a public awareness survey to 

gauge the general public’s awareness and understanding of the Bank of 

Canada’s mandate and policies as they relate to the economy.

Several questions in this year’s survey were designed to track the results 

of a similar survey conducted in 1999 (by Compas Research). 

The survey was conducted via the Ipsos Reid Express Omnibus study, 

involving a telephone sample of n=1,000 Canadian adults, obtaining a +/-

3.1  percentage point margin of error (calculated at a 95% confidence 

interval). 

The survey was conducted from 6 to 9 December 2010. 

Slight weighting has been applied to the sample to ensure that it matches 

the characteristics of the population by region, age and gender according 

to the 2006 Census. 
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Methodology

Audience Sample Size Margin of Error

Total 1,000 ±3.1

Region

British Columbia 120 ±8.6

Alberta 100 ±9.6

Saskatchewan/Manitoba 65 ±12.2

Ontario 400 ±5.0

Quebec 250 ±6.2

Atlantic Canada 65 ±11.7

The following table indicates the geographic distribution of the unweighted 

sample with the associated margins of error.
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 In several places throughout the report, subtotals are provided. In 

some instances, due to rounding, these do not equal the sum of 

individual percentages listed. For example, the percentages for “Yes” 

and “Maybe” may add up to 38%, but the actual subtotal for both is 

39% (accounting for rounding). These instances are noted with an 

*asterisk* wherever they occur. 

Methodology
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Key findings

Since 1999, familiarity with the Bank has grown to 40% from 31%. 

 A similar proportion (39%) say they have heard, seen or read 

something about the Bank of Canada recently. 

While the proportion who are familiar has increased, it is important to note 

that a majority are not familiar with the Bank (59%), including one in three 

who are not at all familiar with the Bank (32%). 

In keeping with the increase in familiarity, significantly higher proportions 

this year offer correct responses to questions asking what the Bank does 

and why it raises or lowers interest rates. 

 In particular, two-thirds of the public (67%) answer correctly when 

asked why the Bank lowers interest rates (recognizing various forms 

of economic stimulus as the goal), representing a substantial increase 

from 1999, when roughly half offered correct responses (53%).
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Key findings

Four in five Canadians (79%) express confidence in the Bank’s ability to 

fulfill its mandate to promote the economic and financial welfare of 

Canada. 

Two in three (63%) say the Bank’s activities are relevant to their own 

finances and overall economic well-being (while one in three, 34%, say the 

Bank’s activities are not relevant.

 Those familiar with the Bank are more likely than those not familiar to 

express confidence in the Bank (90% vs. 73%) and to consider its 

activities relevant to them (78% vs. 54%).
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Key findings

Information about interest rates (42%) is seen as the most relevant 

information provided by the Bank, followed by analysis of Canada’s 

economic situation (32%), statistics related to the economy (27%) and 

information about the inflation rate (24%). 

 Information about foreign exchange rates, the financial system and 

bank notes is less often seen as relevant. 

The Bank is seen as having the greatest impact on the economy in terms 

of the cost of borrowing money, the value of the Canadian dollar and 

Canada’s ability to compete internationally. 

 The Bank is seen as having less impact on economic growth and job 

creation and on the prices paid for goods and services.  

Current perceptions of the Bank’s impact on the economy are quite 

consistent with the findings from the 1999 survey. 
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One in three have heard something about the 

Bank of Canada recently

Have you heard, seen or read anything about the Bank of Canada recently? 

34%

4%

61%

Yes

Maybe

No

Base: All respondents n=1,000

Yes/Maybe

39%*

10
*see*see methodology note*



Older, male, higher-educated and higher-income 

respondents are all more aware of the Bank of Canada

Have you heard, seen or read anything about the Bank of Canada recently? 

39%

47%
50%

39%
43%

22%
39%

22%
43%

49%

47%
31%

26%
32%

39%
56%

25%
35%

48%

Total

BC
ALB

SK/MN
ONT
QUE
ATL

18-34
35-54

55+

Male
Female

<HS
HS

Post sec
University

<$30K
$30K-<$60K

$60K +

Base: All respondents n=1,000

% Yes/Maybe

Region

Age

Gender

Education

Income
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Most recall something about interest rates with respect 

to the Bank of Canada

What have you heard, seen or read about the Bank of Canada?

Base: Heard about the Bank of Canada recently n=466

21%

20%

12%

8%

6%

9%

4%

2%

1%

1%

1%

14%

5%

9%

Holding/ freezing interest rates

Interest rates (unspecified)

Manages/ sets the interest rates

Increasing interest rates

Holding/ freezing interest rates at 1%

Promotes the economic and financial welfare of

Canada

Keeping a low and stable (inflation/interest) rates

Safe and secure currency (dollar)

Mark J. Carney (Governor of the Bank of Canada)

TV ad (unspecified)

Sets monetary policy

Other

Nothing

Don't know/Refused

66%*
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Four in ten are familiar with the Bank – an increase 

from 1999

13

Would you say that you are very familiar with the Bank of Canada, somewhat familiar, not too familiar or not familiar at all with the 

Bank of Canada and its operations?

Base: All respondents n=1,000

6%

5%

34%

26%

27%

26%

32%

43%

2010

1999

Very familiar Somewhat familiar Not very familiar Not at all familiar

While the proportion who are very familiar has remained constant…

… the proportion who are not at all familiar has declined. 

13



Familiarity with Bank of Canada by key demographic 

subgroup

Base: All respondents n=1,000

6%

4%

7%

1%

8%

3%

10%

5%

8%

4%

9%

3%

5%

7%

5%

6%

5%

4%
10%

34%

29%

38%

34%

39%

28%

31%

25%

37%

38%

38%

30%

24%

28%

38%

43%

18%

33%
43%

27%

26%

39%

26%

24%

29%

30%

29%

27%

28%

26%

29%

22%

23%

32%

30%

27%

30%
25%

32%

41%

16%

39%

28%

40%

29%

40%

28%

30%

26%

38%

48%

41%

24%

21%

48%

34%
22%

Total

BC

ALB

SK/MN

ONT

QUE

ATL

18-34

35-54

55+

Male

Female

<HS

HS

Post sec

University

<$30K

$30K-<$60K

$60K +

Very familiar Somewhat familiar Not very familiar Not at all familiar

Region

Age

Gender

Education

Income

While older, male, higher-educated and higher-income respondents express higher levels of familiarity, they are 

not much more likely to be very familiar… they are, however, much less likely to say they are not at all familiar. 
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Tracking familiarity with the Bank among key  

subgroups

Since 1999 familiarity has increased sharply among respondents from 
Quebec and respondents with lower levels of education – both groups with 
lower levels of familiarity with the Bank. 

In 1999, 18% of Quebecers were somewhat/very familiar, compared to 
31% this year. Moreover in 1999 fully 56% in Quebec were not at all 
familiar, compared to 40% this year. 

Among those with lower levels of education (high school or less), familiarity 
with the Bank of Canada has grown from 21% in 1999 to 33% this year. 
Familiarity did not increase as much among those with higher levels of 
education (some post secondary or higher), rising to 45% in 2010 from 
40% in 1999. 

By gender, women and men's familiarity grew in tandem: in 1999, men 
were more likely to be somewhat or very familiar (38% vs 24% among 
women). This year, it is 47 % vs 33%. 

By age we find that familiarity has grown more rapidly among older 
respondents, moving from 32% in 1999 to 44% in 2010, while it has only 
increased slightly among younger respondents, moving from 26% in 1999 
to 30% in 2010.*

* Note: The comparison is not exact. The 1999 study reported on those over or under 30 years of age, while 

our results report on those over or under 35 years of age.)
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Knowledge of the Bank’s activities

Base: All respondents n=1,000

26%

10%

7%

7%

6%

5%

4%

4%

3%

3%

11%

29%

16%

4%

3%

9%

5%

3%

4%

13%

2%

0%

8%

43%

Sets interest rates

Monitors/manages economy

Manages Canada's finances

Manages money/currency

Sets exchange rate/value of dollar

Makes monetary policy

Regulates Canada's banks

A bank like any other

Control inflation

Monitors international money/markets

Other

Don't know/Refused

2010 1999

When asked how they would describe what the Bank of Canada does, respondents most often say it sets interest 

rates. Monitoring or managing the economy, national finances and money or currency are mentioned by roughly one 

in ten. Compared with 1999, the proportion who say they don’t know what the Bank does has declined significantly. 

It is important to note that, while 

the public interprets the Bank’s 

activities as “setting interest rates,” 

we are unable to determine 

whether they make a distinction 

between the Bank’s policy rate and 

the interest rates charged by 

financial institutions.
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Accuracy with regard to Bank’s purpose and activities

Base: All respondents n=1,000

39%

28%

6%

29%

33%

18%

14%

43%

Correct

Partly correct

Wrong (commercial bank)

Don’t know

2010 1999

As in 1999, we have summarized responses to the question asking respondents to describe what the Bank does as 

generally correct answers, partly correct answers and wrong answers (pertaining to commercial banking). The correct 

and partially correct answers have increased this year, while the don’t knows have declined. 

Sets interest rates, manages 

money/currency, makes monetary policy, 

controls inflation, lends to banks, 

prints/issues money, acts as national 

bank, acts as monetary reserve, sets 

Bank rate, sets prime rate

Monitors/ manages economy, manages 

Canada’s finances, regulates banks, 

monitors international money/markets, 

controlled by government, head bank

A bank like any other, borrows/lends 

money
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Reasons for raising interest rates

As you may know, the Bank of Canada strongly influences the setting of short-term interest rates in Canada. At times, the Bank of 

Canada raises the Bank rate, which usually leads to increases in the interest rates charged on short-term loans by the major 

commercial banks in Canada. What do you think the Bank of Canada is trying to accomplish when it raises short-term interest rates?

Base: All respondents n=1,000

20%

9%

8%

7%

5%

4%

3%

3%

7%

22%

13%

6%

7%

7%

8%

2%

2%

3%

13%

34%

Control inflation

Slow the economy/slow economic growth

Make/ gain more money

Reduce inflation

Defend the dollar/raise the value of the dollar

Discourage borrowing

Stabilize/ control the economy

Stimulate the economy

Other

Don't know/Refused

2010 1999
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Accuracy of reasons for raising interest rates

Base: All respondents n=1,000

51%

3%

8%

3%

22%

41%

4%

10%

4%

34%

Correct

Partly correct

Wrong (commercial bank)

Wrong direction

Don’t know

2010 1999

Control inflation, slow the economy, reduce inflation, 

discourage borrowing, stabilize/control economy, 

less spending, encourage/increase foreign 

investment, encourage saving

Raise prices

Make/gain more money

Stimulate the economy.

As in 1999, we have summarized responses to the question asking respondents to describe why the Bank raises 

interest rates as generally correct answers, partly correct answers, wrong answers (pertaining to commercial banking) 

and answers that head in the wrong direction (to stimulate the economy). The proportion answering with generally 

correct answers has increased this year, while the don’t knows have declined. 
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Reasons for lowering interest rates

At other times, the Bank of Canada lowers the Bank rate, which usually leads to decreases in the interest rates charged on short-

term loans by the major commercial banks in Canada. What do you think the Bank of Canada is trying to accomplish when it lowers 

short-term interest rates?

Base: All respondents n=1,000

35%

18%

5%

4%

4%

3%

3%

3%

15%

28%

14%

4%

0%

5%

4%

2%

15%

28%

Stimulate the economy/encourage economic growth

Encourage spending

Control inflation

Reduce cost of living/ makes life easier

Encourage people to bank with them/ attract more

customers

Encourage borrowing/ loans

Increase Canada's competitiveness

Other

Don't know/ Not sure/Refused

2010 1999
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Accuracy of reasons for lowering interest rates

Base: All respondents n=1,000

67%

10%

4%

15%

53%

4%

7%

28%

Correct

Partly correct

Wrong (commercial bank)

Don’t know

2010 1999

Reduce cost of living, increase Canada’s 

competitiveness, lower prices, increase cash flow

Stimulate the economy, encourage spending, control 

inflation, encourage borrowing/loans, create jobs, 

encourage investment, encourage home purchases

Encourage people to bank with them/ attract more customers

As in 1999, we have summarized responses to the question asking respondents to describe why the Bank lowers  

interest rates as generally correct answers, partly correct answers and wrong answers (pertaining to commercial 

banking). The proportion answering with generally correct answers has increased this year, while the don’t knows 

have declined. 
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Knowledge of the Bank among the key demographic 

subgroups

Consistent with other findings in the research, middle-aged and older, 

male, higher-educated and higher-income respondents are all more likely 

to provide correct answers (and less likely to say they don’t know).

Regionally, there are fewer differences, with the exception that residents of 

Quebec tend to offer fewer correct responses and a higher proportion of 

don’t know responses. 
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Nearly two in three view the Bank’s activities as relevant

How relevant are the activities of the Bank of Canada to your own finances and to your overall economic well-being?

Base: All respondents n=1,000

22%

41%

19%

15%

Very relevant

Somewhat relevant

Not very relevant

Not at all relevant

Relevant

63%

Not Relevant

34%
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Those familiar with the Bank are more apt to view it as 

relevant to their own finances and economic well-being

26
Base: All respondents n=1,000

22%

31%

17%

41%

47%

37%

19%

14%

22%

15%

7%

21%

Total

Familiar with the Bank

Not Familiar with the Bank

Very relevant Somewhat relevant Not very relevant Not at all relevant

How relevant are the activities of the Bank of Canada to your own finances and to your overall economic well-being?
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Older, male, higher educated and higher income respondents tend to 

view the Bank as more relevant to their economic well-being

Base: All respondents n=1,000

22%

17%

24%

21%

28%

19%

16%

17%

25%

24%

23%

22%

18%

22%

24%

22%

16%

22%
28%

41%

41%

45%

35%

44%

36%

41%

37%

44%

41%

43%

39%

27%

42%

43%

45%

37%

41%
42%

19%

15%

21%

13%

14%

27%

25%

22%

17%

19%

18%

20%

20%

19%

16%

22%

17%

22%
19%

15%

25%

10%

30%

11%

15%

16%

22%

12%

12%

14%

16%

30%

15%

15%

9%

26%

12%
11%

Total

BC

ALB

SK/MN

ONT

QUE

ATL

18-34

35-54

55+

Male

Female

<HS

HS

Post sec

University

<$30K

$30K-<$60K

$60K +

Very relevant Somewhat relevant Not very relevant Not at all relevant

Region

Age

Gender

Education

Income

How relevant are the activities of the Bank of Canada to your own finances and to your overall economic well-being?

27



Relevance of information

Which three of the following types of information provided by the Bank of Canada would you consider to be most relevant to you?

Base: All respondents n=1,000

44%

32%

27%

24%

19%

14%

8%

10%

4%

Information about interest rates

Analysis of Canada's economic situation

Statistics related to the economy

Information about the inflation rate

Information about foreign exchange rates

Analysis of financial system issues

Information about bank notes, such as

security features

None of the above

Don't know/Refused
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Views on how the Bank affects the economy have not 

significantly changed from 1999

29

Do you think that the actions of the Bank of Canada have a great deal of effect, some effect or not much of an effect on…

Base: All respondents n=1,000

65%

61%

50%

53%

46%

48%

39%

36%

34%

30%

24%

22%

37%

28%

37%

33%

41%

39%

42%

43%

7%

6%

9%

10%

12%

9%

16%

15%

19%

18%

2010

1999

2010

1999

2010

1999

2010

1999

2010

1999

Great deal of effect Some effect Not much of an effect

The cost of borrowing money

The value of the Canadian dollar

Canada's ability to compete economically with other countries

Economic growth and job creation in Canada

The prices you pay for goods and services
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Sources of information about interest rates and other 

economic news

Where do you get most of your information concerning interest rates and other economic news?

Base: All respondents n=1,000

19%

14%

13%

11%

7%

6%

5%

4%

4%

1%

5%

6%

12%

19%

2%

10%

10%

24%

0%

2%

5%

1%

7%

3%

Local television

Local newspaper

Internet

Network television

National newspaper

Commercial Bank

Financial advisor

Friends and relatives

Radio

None

Other

Don't know/ Not sure

2010 1999

A significant decline in the proportion referring to 

their bank as the source of information. This could  

be the result of getting more information online 

(including from their bank’s website).  

The internet emerges as a top source of information 

this year. 
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One in ten have visited the Bank’s website; higher among men, those with 

higher levels of education and income (but not among older respondents)

Have you ever visited the Bank of Canada's website?

Base: All respondents n=1,000

11%

9%

9%

10%

14%

8%

11%

11%

14%

7%

14%

8%

6%

14%

19%

4%

9%
16%

89%

90%

91%

90%

86%

92%

89%

88%

86%

93%

86%

92%

100%

94%

86%

80%

96%

91%
84%

Total

BC

ALB

SK/MN

ONT

QUE

ATL

18-34

35-54

55+

Male

Female

<HS

HS

Post sec

University

<$30K

$30K-<$60K

$60K +

Yes No

Region

Age

Gender

Education

Income
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Four in five express confidence in the Bank of Canada

How confident are you in the Bank of Canada's ability to fulfill its mandate, which is to promote the economic and financial welfare of 

Canada?

Base: All respondents n=1,000

27%

53%

12%

7%

Very confident

Somewhat confident

Not very confident

Not confident

Confident

79%*

Not Confident

18%*

34

* See methodology note

Note:  Levels of confidence are 

considerably higher than are levels of 

awareness or familiarity.  This is likely - at 

least in part - a ‘halo’ effect, attributable to 

widespread recognition that Canada fared 

better than other economies during the 

global recession, due in part to the 

strength and stability of the financial 

sector.



Those familiar with the Bank express higher levels of 

confidence in it

How confident are you in the Bank of Canada's ability to fulfill its mandate, which is to promote the economic and financial welfare of 

Canada?

Base: All respondents n=1,000

27%

39%

19%

53%

51%

54%

12%

8%

14%

7%

9%

2%

Total

Familiar with the Bank

Not Familiar with the Bank

Very confident Somewhat confident Not very confident Not confident
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Confidence in the Bank of Canada is higher among Ontarians, 

older, male, higher-educated and higher-income respondents

36

How confident are you in the Bank of Canada's ability to fulfill its mandate, which is to promote the economic and financial welfare of 

Canada?

Base: All respondents n=1,000

27%

26%

22%

16%

33%

21%

26%

23%

26%

31%

32%

22%

27%

25%

24%

33%

22%

23%
34%

53%

57%

59%

49%

48%

52%

64%

49%

55%

54%

49%

57%

43%

51%

58%

51%

50%

57%
50%

12%

7%

14%

20%

9%

17%

7%

15%

13%

7%

12%

11%

14%

12%

13%

9%

16%

12%
10%

7%

7%

6%

10%

8%

6%

10%

5%

5%

7%

7%

15%

8%

3%

4%

9%

6%
4%

Total

BC

ALB

SK/MN

ONT

QUE

ATL

18-34

35-54

55+

Male

Female

<HS

HS

Post sec

University

<$30K

$30K-<$60K

$60K +

Very confident Somewhat confident Not very confident Not confident

Region

Age

Gender

Education

Income
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